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  Abstract  

Keywords :  Humans have 3 kinds of needs that must be met to survive, 

namely primary, secondary and tertiary. Apart from basic 

needs, a person sometimes cannot control himself, resulting 

in a purchase without a long consideration based on a desire 

which is called consumptive behavior. This behavior is again 

supported by technological developments, where e-money is 

present as an electronic payment tool. E-money that presents 

features that are easy, convenient and safe so that there is an 

increase in its use in the community. The purpose of this study 

was to measure the relationship of e-money users to 

consumptive behavior in Batam society. There are significant 

positive relationship between the use of e-money and 

consumptive behavior of the Batam community. 
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INTRODUCTION 

A need is something that a person must fulfill in order to live. Judging from the priority 

scale, there are three levels in meeting these needs where primary needs are basic things such 

as food, housing and clothing. Then secondary fulfillment such as home furnishings and cars 

are needs that are prioritized compared to luxurious tertiary needs such as branded bags 

(Pratika et al., 2016). In general, someone who purchases goods on the basis of his own 

desires and pleasures above the fulfillment of basic needs is referred to as consumptive or 

wasteful behavior. According to Nainggolan (2022), consumptive behavior is the attitude of 

spending money for mere desires without careful considerations, thus causing cost 

inefficiencies. 

The thing that encourages consumptive behavior among the community is the rapid 

development of technology. Adequate technology causes wider access to goods and products, 

resulting in the desire to make purchases and consumptive behavior emerges. According to 
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Dewi et al (2021), Indonesia is referred to as a country with rapid technological development 

and supports the era of digitalization in various aspects of life. A big aspect of the activities to 

achieve digitization is that it involves selling and buying, wherein there appears digitally 

made payments which are also called e-money. 

E-money is a payment system that has developed in recent years in the community, 

which functions to replace cash as payment in daily activities. Electronic money or e-money 

is defined as money used in internet transactions that involve a computer network and has 

stored value and has undergone an evolution of data placed in a container (Anggari & 

Dewanti, 2021). This technology is considered to provide convenience and security for its 

users because its features are more convenient, efficient and fast. 

The developments in the information technology sector have slowly reduced the use of 

cash as a public payment instrument that has been used by the public for a long time. This is 

due to the existence of e-money which according to some people is more efficient and also 

effective. The emergence of e-money has caused every individual to be able to transact using 

only their mobile phone without having to carry cash in their pocket or purse. In addition, the 

use of e-money is also safe, easy, and can also be done in a fairly short time. So that all 

transactions made can be easily paid with e-money. 

Payment using e-money in modern times has now become one of the lifestyles owned 

by the community. The e-money payment system has also become a trend, especially among 

young people. This change is certainly an opportunity for banks to compete in the e-money 

payment system. The reason people use e-money is because the payment system is easy, fast, 

safe, and convenient to use in transactions. Some people have reduced the habit of carrying 

large amounts of cash in their wallets, because carrying large amounts of cash can be said to 

be less safe and less efficient when compared to e-money (Insana & Johan, 2021). 

This electronic payment innovation in the form of e-money was developed into a 

practical form of community activity, which indirectly creates a market with lower prices and 

practical use. In the past, people had to carry cash for payment, now only need a smartphone 

for payment. The existence of high market opportunities has caused telecommunications 

companies and banks to compete to create e-money services, which are also followed by 

startup companies such as Tokopedia, Shopee and Gojek. 

According to Bank Indonesia, in 2020 the number of e-money already circulating in the 
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community increased by 7.35% compared to 2019. In addition, transactions in 2018 also 

increased by 209.8% to 2.9 billion compared to 943.3 million transactions in 2017. E-money 

has reached a drastic value of 281.39% reaching 47.2 trillion or a three-fold increase from 

2017 which was 12.4 trillion (Fauziah & Nurhasanah, 2020). According to Insana and Johan 

(2021), the development of e-money can lead to more consumptive behavior among the 

people themselves. 

According to Qurotaa’yun and Krisnawati (2019), millennials are the generation that 

has the most consumptive nature, where this group is the target market for producers in the 

marketplace because they tend to have less self-control. The practicality of using e-money 

makes it easier for millennials to spend their money. The existence of offers from e-money 

developers such as giving discounts, exchanging coins and cashback creates more desire to 

shop for items that are not needed. According to Dewi et al (2021), this online transaction 

indirectly affects the psychological feeling of not spending money, giving rise to a purchase 

of goods without thinking about their usefulness in the future. 

 

RESEARCH METHODS 

Types of research 

The research carried out applies a quantitative and descriptive approach. In addition, this 

research was conducted using data with primary source types. The primary data in question is 

data taken from the results of the questionnaire. Data was obtained by using Google Form as 

a platform to collect respondents. The questionnaire designed in Google Form uses a Likert 

scale type answer, where respondents answer the questions given in the questionnaire by 

choosing a 1-2-3-4-5 scale, which means Strongly disagree-Disagree-Neutral-Agree-Strongly 

agree. 

Object of research 

The writing technique in taking samples for research is to apply purposive sampling, ie 

the samples taken have certain criteria. The writing uses this sampling technique so that the 

sample obtained is in accordance with what is needed in researching this report. The criteria 

for respondents that have been determined are that they are e-money users, domiciled in 

Batam, have a steady income, know about e-money and understand the concept of using e-
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money for their daily needs. 

The research population is a broad scope between research objects. Based on the criteria 

determined by the researcher, the research population determined by the researcher is the 

people of Batam who use e-money. While the research sample is a small coverage of a 

research population. Determination of research samples serves to facilitate data processing. 

Meanwhile, based on the research criteria, the number of research samples is 160 

respondents. 

 

Definition of Operational Variable 

Operational variables are defined as concepts in the form of a framework as a form of 

description whose truth can be tested from the behavior and symptoms being studied (Oscar 

& Sumirah, 2019). In this study there are 2 operational variables used, namely as follows: 

1. E-money 

E-money is money in electronic form whose function is as a means of payment, where 

transactions are highly dependent on the internet network. In this study, e-money is measured 

by how much respondents know, understand, trust and use the features of this type of money 

(Samsumar, 2016). The following questions regarding e-money are as follows: 

Table 1. E-money Question 

No Question 1 2 3 4 5 

1 I often use e-money (ovo, gopay, funds and others)      

2 The features offered by e-money are easy to use      

3 Payment using e-money saves my time      

4 I prefer to use e-money than cash      

5 I feel better using e-money than carrying cash      

6 I feel that e-money is more effective for daily use      

7 I feel safe using e-money      

8 I use e-money more than cash      

2. Consumptive Behavior 

Consumptive behavior refers to how someone makes a decision to buy goods according 

to their wishes and not based on daily needs. In this study, consumptive behavior is measured 

by the number of respondents having a desire to charge money for goods that are not their 

basic needs. The measurement of this variable is also seen from respondents making 

shopping transactions which are supported by how easy the online payment feature with 
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electronic money is (Giswandhani & Hilmi, 2020). The following questions regarding 

consumptive behavior are as follows: 

Table 2. Consumptive Behavior Question 

No Question 1 2 3 4 5 

1 I shop more using e-money      

2 I feel my expenses have increased since using e-money      

3 I often buy needs or wants using e-money      

4 I buy products impulsively because of e-money      

5 I shop online more often because of e-money      

6 I Spend more money because of e-money      

7 I feel like I often buy things I don't need because of e-money      

8 I will continue to use e-money everyday      

 

Research methods 

The research method is a form of design that is prepared with the aim of getting 

optimal results. In conducting data management, researchers use software technology, 

namely SPSS. In data processing, there are 4 types of research, namely: 

1. Validity Test 

Validity is the accuracy of the instrument used in research measurement. This test can be 

proven by conducting tests in measuring whether the questionnaires are valid or not (Yusup, 

2018). The measurement criteria with a validity level of <0.05 indicates the research object is 

valid and suitable to be applied, and conversely the validity level> 0.05 indicates the research 

object is invalid and cannot be applied. 

2. Reliability Test 

Reliability is a test to determine the consistency of the measuring instrument used. A test 

will be said to be reliable if the results of the measurement tool on symptoms are consistent, 

even though it is tested twice or more. This means that each result that will be used for testing 

must be retested, because different factors (subject, location and time) cause the results to be 

different (Yusup, 2018). 

3. Coefficient of Determination Test 

The coefficient of determination test or also known as the R-squared test is an indicator used 

to describe how much variation is included in the research model. From the results of the 
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coefficient of determination, it can be seen the suitability of the relationship or the level of 

significance between independent variables and independent variables in linear regression 

(Sinambela et al., 2014). 

4. Significance Test 

According to Putro and Kamal (2013), in order to know the influence between the 

independent variable and the dependent variable, it must be done by testing the research 

hypothesis. Hypothesis testing is carried out simultaneously and individually, namely: 

a. T test: This test is a test that describes how the influence of the independent variables 

individually in explaining the dependent variable. 

b. F test: This test is a test that describes whether the variables involved in the study have 

a simultaneous influence on the dependent variable or not. 

 

RESULT AND DISCUSSION 

Validity Test Results 

Validity test is a test method that is used in testing the level of accuracy on the object 

of research. The results of the validity test of the research are: 

Table 3. Validity Test Result 

No Variable Code Correlation Signification Result 

1 
Perception of Routine 

Utilization of e-money 

PR1 0,594 0,000 Valid 

PR2 0,591 0,000 Valid 

PR3 0,515 0,000 Valid 

PR4 0,546 0,000 Valid 

PR5 0,587 0,000 Valid 

PR6 0,511 0,000 Valid 

Average 0,753 0,000 Valid 

2 
Perception of feature 

availability e-money 

PR1 0,594 0,000 Valid 

PR2 0,679 0,000 Valid 

PR3 0,659 0,000 Valid 

PR4 0,696 0,000 Valid 

PR5 -0,715 0,000 Valid 

PR6 0,696 0,000 Valid 

Average 0,857 0,000 Valid 

3 
Efficiency Perception 

e-money 

PR1 0,591 0,000 Valid 

PR2 0,679 0,000 Valid 

PR3 0,536 0,000 Valid 

PR4 0,564 0,000 Valid 
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PR5 -0,564 0,000 Valid 

PR6 0,509 0,000 Valid 

Average 0,782 0,000 Valid 

4 
Perception of Interest 

in Using e-money 

PR1 0,515 0,000 Valid 

PR2 0,659 0,000 Valid 

PR3 0,536 0,000 Valid 

PR4 0,635 0,000 Valid 

PR5 -0,605 0,000 Valid 

PR6 0,718 0,000 Valid 

Average 0,828 0,000 Valid 

5 
Security Perception 

e-money 

PR1 0,546 0,000 Valid 

PR2 0,696 0,000 Valid 

PR3 0,564 0,000 Valid 

PR4 0,635 0,000 Valid 

PR5 -0,645 0,000 Valid 

PR6 0,692 0,000 Valid 

Average 0,836 0,000 Valid 

6 

Effectiveness 

Perception 

e-money 

PR1 -0,587 0,000 Valid 

PR2 -0,715 0,000 Valid 

PR3 -0,564 0,000 Valid 

PR4 -0,605 0,000 Valid 

PR5 -0,646 0,000 Valid 

PR6 -0,695 0,000 Valid 

Average -0,671 0,000 Valid 

7 

Perception of Comfort 

On 

e-money 

PR1 0,511 0,000 Valid 

PR2 0,696 0,000 Valid 

PR3 0,509 0,000 Valid 

PR4 0,718 0,000 Valid 

PR5 0,692 0,000 Valid 

PR6 -0,695 0,000 Valid 

Average 0,816 0,000 Valid 

Source: Primary data processed (2022) 

Reliability Test Results 

Reliability test is a test method used in determining the consistency and reliability of an 

object of measurement in a study. In the reliability test, the researcher took advantage of the 

fulfillment requirements, namely the test results with a value of 5%. Based on the provisions 

of table n > 5%, the results obtained are: 

 

 

 

https://jurnalekonomi.unisla.ac.id/index.php/jpim
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1524196316&1&&
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1453713456&1&&
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1453713456&1&&
http://dx.doi.org/10.30736%2Fjpim.v1i2.28


                         Jurnal Penelitian Ilmu Manajemen (JPIM)                         

 https://jurnalekonomi.unisla.ac.id/index.php/jpim 

 e-ISSN 2621-881X 

Candy1, Keyi Sylvia Tania2, Soveinia3, Winny Stevania4           p-ISSN 2502-3780 

                  

Volume 7 No.3 Oktober 2022 

http://dx.doi.org/10.30736%2Fjpim.v1i2.28  340 

 

Table 4. Reliability Test Results 

Reliability Test Description 

0,789 Reliable 

Source: Primary data processed (2022) 

Based on the test, it was found that the result was 0.789, which indicates that the test 

results obtained were large for the provision of 5%. The results of this study were declared 

suitable and capable of being used as research supporting instruments. 

 

Coefficient of Determination Test Results 

The r square test is a test to measure how big the level of significance is between 

variables. The test results from the research are: 

Table 5. Coefficient of Determination Test Results 

R R Square Adjusted R-Square Error Estimate 

0,771 0,594 0,591 4,592 

Source: Primary data processed (2022) 

In testing the coefficient of determination which shows the influence between the 

dependent variable and the independent, it shows that the Adjusted R-Square value is 0.591 

or 59.1%. This shows that there is a high correlation between the use of e-money and 

consumptive behavior, while 40.9% is influenced by other variables. 

 

t Test Results 

The t-test is a test that describes the influence between variables with the provisions 

of the requirements of > 0.00. The test results from the research are: 

Table 6. t Test Results 

Variable Coefficient Signification Description 

Use of e-

money 
0,1614 0,000 H1 Accepted 

Source: Primary data processed (2022) 

In the test, it shows the variable of e-money usage has a coefficient value of 0.1614. 

Tests with a value of <0.05 proves that the tested variable has a significant or significant 

effect on other variables. The T test shows a value of 0.000, which means that the research 
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variable, namely the use of e-money, has a significant influence on the consumptive behavior 

of the people in Batam. 

 

F Test Results 

The f test is a test that is carried out to determine the level of influence between the 

dependent variable, is obtained through the significant value of the independent variable on 

the dependent variable with the provisions of the requirement of > 0.05. The test results from 

the research are: 

Table 7. F Test Results 

Model Mean Square F value Signification 

Regression 0,4229 20,54 0,000 

Residual 0,288   

Source: Primary data processed (2022) 

Based on the test results obtained an F value of 20.54, this indicates a comparison 

between a greater significance value, the results obtained that there is an influence between 

the variables of using e-money on consumptive behavior. 

 

CONCLUSIONS AND SUGGESTIONS 

This research was conducted with primary data obtained through the distribution of 

questionnaires to the community of e-money users in the city of Batam, so 160 respondents 

were obtained. on the results of processing researchers obtained 139 research samples. 

Utilization of research methods conducted by testing the validity, reliability, coefficient of 

determination and significance test. Through testing shows the value in accordance with the 

criteria and can be accepted. So there are significant results that indicate a significant 

relationship or influence between the use of electronic money on the consumptive behavior of 

the Batam community. In further research, the researcher hopes to use more data in order to 

allow more valid results. 
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