DAFTAR PUSTAKA

Alhaddad, A. (2015). Perceived Quality, Brand Image and Brand Trust as
Determinants of Brand Loyalty. Journal of Reasearch in Business and
Management, 3(4), 01-08.
https://www.researchgate.net/profile/Abdullah Alhaddad2/post/Can_you su
ggest me_some_good literature reviews on brand loyalty and other pap
ers_that are focused on millennials attitude to be loyal to brands/attach
ment/5ald118b4cde267c3e61336f/AS%3A56557281

Ardyan, E., Kurnianingsih, H., Rahmawan, G., & Wibisono, U. (2016).
Enhancing Brand Experience Along With Emotional Attachment Towards
Trust and Brand Loyalty. Jurnal Manajemen Dan Wirausaha, 18(1), 33—44.
https://doi.org/10.9744/jmk.18.1.33-44

Baser, 1. U., Cintamiir, I. G., & Arslan, F. M. (2016). Examining the Effect of
Brand Experience on Consumer Satisfaction, Brand Trust and Brand
Loyalty. Iktisadi ve Idari Bilimler Dergisi, 37(2), 101.
https://doi.org/10.14780/iibd.51125

Ertiirk, A. (2011) “A C. P. 1. the O. D. A. of C. and T. in A. (2017). No
TitleE? . Ekp, 13(3), 1576-1580.

European Environment Agency (EEA). (2019). /% #No Title No Title. 53(9),
1689—-1699. https://doi.org/10.1017/CBO9781107415324.004

Febrianti, S., & Tarbiyah, F. O. F. (2014). Students ’ Reading Comprehension
Based.

Ghulami, H. R., Hamid, M. R. A., & Zakaria, R. (2014). Partial Least Squares
Modelling of Attitudes. Journal of Quality Measurement and Analysis, 10(1),
1-16.

Groeneveld, T. A. S. (2010). 7| Al (Article) 2t QL= (Information) [. In The
Eletronic Library (Vol. 34, Issue 1).

Hemsley-Brown, J., & Alnawas, 1. (2016). Service quality and brand loyalty: The
mediation effect of brand passion, brand affection and self-brand connection.
International Journal of Contemporary Hospitality Management, 28(12),
2771-2794. https://doi.org/10.1108/1IJCHM-09-2015-0466

Huang, C. C. (2017). The impacts of brand experiences on brand loyalty:
mediators of brand love and trust. Management Decision, 55(5), 915-934.
https://doi.org/10.1108/MD-10-2015-0465

Hussein, A. S. (2018). Effects of brand experience on brand loyalty in Indonesian
casual dining restaurant: Roles of customer satisfaction and brand of origin.
Tourism and Hospitality Management, 24(1), 119-132.
https://doi.org/10.20867/thm.24.1.4

[ii, B. A. B., & Penelitian, M. (2012). purposive sampling. 30-40.

Junio Laveto Nadapdap. Analisis Pengaruh Self-Brand Connection dan Brand Experience, Terhadap Brand Loyalty pada Produk
Sepatu Mewah di Kota Batam.
UIB Repository©2020



Khamitov, M., Wang, X. (shane), Thomson, M., Morwitz, V. G., Inman, J. J., &
Hoegg, J. (2019). How Well Do Consumer-Brand Relationships Drive
Customer Brand Loyalty? Generalizations from a Meta-Analysis of Brand
Relationship Elasticities. Journal of Consumer Research, 46(3), 435-459.
https://doi.org/10.1093/jcr/ucz006

Khan, I., & Rahman, Z. (2015). A review and future directions of brand
experience research. International Strategic Management Review, 3(1-2), 1—
14. https://doi.org/10.1016/j.ism.2015.09.003

Kruger, L.-M. (2016). Brand loyalty: Exploring self-brand connection and brand
experience. Journal of Product & Brand Management.
https://doi.org/10.1108/EL-01-2017-0019

Lin, J., Lobo, A., & Leckie, C. (2017). The role of benefits and transparency in
shaping consumers’ green perceived value, self-brand connection and brand
loyalty. Journal of Retailing and Consumer Services, 35(August 2016), 133—
141. https://doi.org/10.1016/j.jretconser.2016.12.011

Lukito, J. (2017). Calyptra: Jurnal Ilmiah Mahasiswa Universitas Surabaya Vol.6

No.2 (2017). Calyptra: Jurnal llmiah Mahasiswa Universitas Surabaya,
6(2), 587-602.

Moreira, A. C., Da Silva, P. M. F., & Ferreira Moutinho, V. M. (2017). The
effects of brand experiences on quality, satistaction and loyalty: An empirical
study in the telecommunications multiple-play service market. [nnovar,
27(64), 23-38. https://doi.org/10.15446/innovar.v27n64.62366

Mukerjee, K. (2018). The impact of brand experience, service quality and
perceived value on word of mouth of retail bank customers: Investigating the
mediating effect of loyalty. Journal of Financial Services Marketing, 23(1),
12-24. https://doi.org/10.1057/s41264-018-0039-8

Nemati, A. R., Ahmed, S., & Khan, K. (2018). Impact of Advertising
Effectiveness on Behavioral Brand Loyalty with Mediating Effect of Self-
Brand Connection: Evidence from the Islamic Banking Sector in Pakistan.
Journal of Islamic Business and Management (JIBM), 8(1), 187-204.
https://doi.org/10.26501/jibm/2018.0801-012

Ngatno, N. (2017). Effect of Brand Communication and Experience on Loyalty:
Mediating Effect of Brand Satisfaction and Trust. (Case Study of Customers
of Inul Vista Karaoke, Semarang, Central Java, Indonesia). Archives of
Business Research, 5(4), 55—67. https://doi.org/10.14738/abr.54.2828

oktaviani, uin sunan gunung 2014. (2014). Bab lii Metopen. 1-23.

Park, E., Kim, K. J., & Kwon, S. J. (2017). Corporate social responsibility as a
determinant of consumer loyalty: An examination of ethical standard,
satisfaction, and trust. Journal of Business Research, 76, 8—13.
https://doi.org/10.1016/j.jbusres.2017.02.017

Junio Laveto Nadapdap. Analisis Pengaruh Self-Brand Connection dan Brand Experience, Terhadap Brand Loyalty pada Produk
Sepatu Mewah di Kota Batam.
UIB Repository©2020



Penerapan, D. A. N. (2018). METODOLOGI PENELITIAN SASTRA :
PARADIGMA , PROPOSAL , PELAPORAN , (Issue July).

Ramaseshan, B., & Stein, A. (2014). Connecting the dots between brand
experience and brand loyalty: The mediating role of brand personality and
brand relationships. Journal of Brand Management, 21(7), 664—683.
https://doi.org/10.1057/bm.2014.23

Shahzad, M. F., Bilal, M., Xiao, J., & Yousaf, T. (2019). Impact of smartphone
brand experience on brand equity: With mediation effect of hedonic
emotions, utilitarian emotions and brand personality. Journal of Islamic
Marketing, 10(2), 440-464. https://doi.org/10.1108/JIMA-04-2017-0045

Sumbly, Y., & Siraj, S. (2019). A conceptual framework of brand experience for
luxury brands. Journal of Management Research and Analysis, 6(1), 60—64.
https://doi.org/10.18231/j.jmra.2019.011

Veloutsou, C. (2015). Brand evaluation, satisfaction and trust as predictors of
brand loyalty: the mediator-moderator effect of brand relationships. Journal
of Consumer Marketing, 32(6), 405-421. https://doi.org/10.1108/JCM-02-
2014-0878

Wu, X., & Imat, T. (2013). Creating Marketing Magic and Innovative Future
Marketing Trends. Journal of Medical Ethics, 17(3), 1-36.
https://doi.org/10.1007/978-3-319-45596-9

Junio Laveto Nadapdap. Analisis Pengaruh Self-Brand Connection dan Brand Experience, Terhadap Brand Loyalty pada Produk
Sepatu Mewah di Kota Batam.
UIB Repository©2020





