DAFTAR PUSTAKA

Ahuvia, A.C. 2005. Beyond the Extended Self: Loved Objects and Consumer’s
Identity Narratives, Journal of Consumer Research.

Ali, Faizan, Kisang Ryu, and Kashif Hussain. 2016. “Influence of Experiences on
Memories, Satisfaction and Behavioral Intentions: A Study of Creative
Tourism.” Journal of Travel and Tourism Marketing.

Altunel, M. C., Kocak, O.E., & Cankir, B. 2015. “The Effect of Job Resources on
Work Engagement: A Study on Academicians in Turkey.” Educational
Sciences.

Bagozzi, R. P., Gopinath, M., & Nyer, P. U. 1999. “The Role of Emotions in
Marketing.” Journal of the Academy of Marketing Science.

Baker, D. A., & Crompton, J. L. 2000. “Quality, Satisfaction and Behavioral
Intentions. Annals of Tourism Research,.” Annals of Tourism Research.

Basiya, R., and A. H. Rozak. 2012. “Kualitas Dayatarik Wisata, Kepuasan Dan
Niat Kunjungan Kembali Wisatawan Mancanegara Di Jawa Tengah.” Jurnal
Ilmiah Dinamika Kepariwisataan X1(2): 1-12.

Bigné, J. E., Andreu, L., & Gnoth, J. 2005. “The Theme Park Experience: An
Analysis of Pleasure, Arousal and Satisfaction.” Tourism Management.

Bigné, J. E., Sanchez, M., & Sanchez, J. 2001. “Tourism Image, Evaluation
Variables and after Purchase Behaviour: Inter-Relationships.” Tourism
Management.

Boulding, W., Kalra, A., Staelin, R., & Zeithaml, V. A. 1993. “A Dynamic
Process Model of Service Quality: From Expectations to Behavioral
Intentions.” Journal of Marketing Research.

Brahmanto, E. 2015. “Magnet Paket Wisata Dalam Menarik Kunjungan
Wisatawan Asing Berkunjung Ke Yogyakarta.” Jurnal Media Wisata.

Chang, Shu Hua, and Rungtai Lin. 2015. “Building a Total Customer Experience
Model: Applications for the Travel Experiences in Taiwan’s Creative Life
Industry.” Journal of Travel and Tourism Marketing 32(4): 438-53.

Chen, C. F., & Tsai, D. C. 2007. “How Destination Image and Evaluative Factors
Affect Behavioral Intentions.” Tourism Management.

Chen, Ching Fu, and Fu Shian Chen. 2010. “Experience Quality, Perceived Value,
Satisfaction and Behavioral Intentions for Heritage Tourists.” Tourism
Management 31(1): 29-35. http://dx.doi.org/10.1016/j.tourman.2009.02.008.

Cronin, J. J., & Taylor, S. A. 1992. “Measuring Service Quality: A Reexamination
and Extension.” Journal of Marketing.

45 Universitas Internasional Batam
Dina. Faktor dari Kepuasan Terhadap Niat Perilaku Wisatawan pada Destinasi Resort Bintan.
UIB Repository©2020



46

Dean, David, and Dwi Suhartanto. 2019. “The Formation of Visitor Behavioral
Intention to Creative Tourism: The Role of Push—Pull Motivation.” Asia
Pacific Journal of Tourism Research 0(0): 1-11.
https://doi.org/10.1080/10941665.2019.1572631.

Di-Clemente, Elide, Jos¢ Manuel Hernandez-Mogollon, and Ana Maria Campon-
Cerro. 2019. “Tourists’ Involvement and Memorable Food-Based
Experiences as New Determinants of Behavioural Intentions towards Typical
Products.” Current Issues in Tourism.

Faullant, R., Matzler, K., & Mooradian, T. A. 2011. “Personality, Basic Emotions,
and Satisfaction: Primary Emotions in the Mountaineering Experience.”
Tourism Management.

Fu, Yi, Xiaoming Liu, Yonggiang Wang, and Ren Fang Chao. 2018. “How
Experiential Consumption Moderates the Effects of Souvenir Authenticity on
Behavioral Intention through Perceived Value.” Tourism Management.

Fu, Hui, Ben Haobin Ye, and Junzhi Xiang. 2016. “Reality TV, Audience Travel
Intentions, and Destination Image.” Tourism Management 55: 37-48.
http://dx.doi.org/10.1016/j.tourman.2016.01.009.

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate Dengan Program IBM SPSS
21 Update PLS Regresi. Semarang.

Grappi, S., & Montanari, F. 2011. “The Role of Social Identification and
Hedonism in Affecting Tourist Re-Patronizing Behaviors: The Case of an
Italian Festival.” Tourism Management,.

Han, H., & Jeong, C. 2013. “Multi-Dimensions of Patrons’ Emotional
Experiences in Upscale Restaurants and Their Role in Loyalty Formation:
Emotion Scale Improvement. International.” Journal of Hospitality
Management.

Huang, Songshan (Sam), Betty Weiler, and Guy Assaker. 2015. “Effects of
Interpretive Guiding Outcomes on Tourist Satisfaction and Behavioral
Intention.” Journal of Travel Research 54(3): 344-58.

Juliansyah, Noor. 2011. Metodologi Penelitian. Jakarta: Prenada Media Group.

Kim, Seongseop (Sam), and Sangkyun Kim. 2018. “Perceived Values of TV
Drama, Audience Involvement, and Behavioral Intention in Film Tourism.”
Journal of Travel and Tourism Marketing.

Kotler, Philip. 2010. Manajemen Pemasaran. Edisi Tiga Belas Bahasa Indonesia.
Jakarta: Erlangga.

Ladhari, Riadh. 2009. “Service Quality, Emotional Satisfaction, and Behavioural
Intentions: A Study in the Hotel Industry.” Managing Service Quality 19(3):
308-31.

Lai, Wen Tai, and Ching Fu Chen. 2011. “Behavioral Intentions of Public Transit

Universitas Internasional Batam
Dina. Faktor dari Kepuasan Terhadap Niat Perilaku Wisatawan pada Destinasi Resort Bintan.
UIB Repository©2020



47

Passengers-The Roles of Service Quality, Perceived Value, Satisfaction and
Involvement.” Transport Policy.

Lam, Terry, and Cathy H.C. Hsu. 2006. “Predicting Behavioral Intention of
Choosing a Travel Destination.” Tourism Management 27(4): 589-99.

Lazarus, Lazarus. 2011. Emotion and Adaptation. Oxford Uni. New York.

Liang, Lena Jingen, Hwansuk Chris Choi, Marion Joppe, and Woojin Lee. 2019.
“Examining Medical Tourists’ Intention to Visit a Tourist Destination:
Application of an Extended MEDTOUR Scale in a Cosmetic Tourism
Context.” International Journal of Tourism Research 21(6): 772—84.

Madrigal. 1995. “Cognitive and Affective Determinants of Fan Satisfaction with
Sporting Event Attendance.” Journal of Leisure Research.

Meyer, Wulf-Uwe, Rainer Reisenzein, and Achim Schutzwohl. 2012. “Toward a
Process Analysis of Emotions: The Case of Surprise.” Motivation and
Emotion.

Moon, Kae Sung, Yong Jae Ko, Daniel P. Connaughton, and Jeoung Hak Lee.
2013. “A Mediating Role of Destination Image in the Relationship between
Event Quality, Perceived Value, and Behavioral Intention.” Journal of Sport
and Tourism.

Noor Juliansyah. 2011. Metodologi Penelitian. Jakarta.

Nyer, P. U. 1997. “A Study of the Relationships between Cognitive Appraisals
and Consumption Emotions.” Journal of the Academy of Marketing Science.

Oliver, Mano. 1993. “A Conceptual Model of Service Quality and Service
Satisfaction; Compatible Goal, Different Concept.” in Advance in Service
Marketing and Management,.

Oliver RL. 1997. “Satisfaction: A Behavioral Perspective on the Consumer.”

Paludi, Salam. 2016. Analisis Pengaruh Electronic Word Of Mouth (E-Wom)
Terhadap Citra Destinasi, KepuasanWisatawan, Dan Loyalitas Destinasi
Perkampungan Budaya Betawi (PBB). Jakarta.

Pandza Bajs, Irena. 2015. “Tourist Perceived Value, Relationship to Satisfaction,
and Behavioral Intentions: The Example of the Croatian Tourist Destination
Dubrovnik.” Journal of Travel Research.

Peter,P.J dan Olson, J.C. 2014. Perilaku Konsumen & Strategi Pemasaran.
Jakarta.

Pratt, Stephen, and Wai Sum (Amy) Chan. 2016. “Destination Image and
Intention to Visit the Tokyo 2020 Olympics among Hong Kong Generation
Y.” Journal of China Tourism Research 12(3—4): 355-73.
http://dx.doi.org/10.1080/19388160.2016.1246272.

Universitas Internasional Batam
Dina. Faktor dari Kepuasan Terhadap Niat Perilaku Wisatawan pada Destinasi Resort Bintan.
UIB Repository©2020



48

Prayag, G., & Ryan, C. 2012. “Antecedents of Tourists’ Loyalty to Mauritius: The
Role and Influence of Destination Image, Place Attachment, Personal
Involvement and Satisfaction.” Journal of Travel Research.

Prayag. 2017. “The Role of Tourists’ Emotional Experiences and Satisfaction in
Understanding Behavioral Intentions.” Journal of Destination Marketing &
Management.

Prayag, Girish, Sameer Hosany, and Khaled Odeh. 2013. “The Role of Tourists’
Emotional Experiences and Satisfaction in Understanding Behavioral
Intentions.” Journal of Destination Marketing and Management 2(2): 118—
27. http://dx.doi.org/10.1016/j.jdmm.2013.05.001.

Purwanti, N. D., & Dewi, R. M. 2014. “Pengaruh Jumlah Kunjungan Wisatawan
Terhadap Pendapatan Asli Daerah Kabupaten Mojokerto.” Jurnal
Pendidikan Ekonomi.

Sharma, P., & Nayak J. K. 2018. “Testing the Role of Tourists’ Emotional
Experiences in Predicting Destination Image, Satisfaction, and Behavioral
Intentions: A Case of Wellness Tourism.” Tourism Management
Perspectives.

Soderlund and Rosengren, Karl Erik. 2004. Uses and Gratification : A Paradigm
Outlined Dalam Blumler, Jay G and Katz, Elihu Ed. The Uses of Mass
Communication : Current Perspective On Gratification Research Bavely
Hill. London.

Son, Seon Mi, and Kyong Mo Lee. 2011. “Assessing the Influences of Festival
Quality and Satisfaction on Visitor Behavioral Intentions.” Event
Management 15(3): 293-303.

Soscia, 1. 2007. “Gratitude, Delight, or Guilt: The Role of Consumers’ Emotions
in Predicting Post-Consumption Behaviors.” Psychology & Marketing.

Stylidis. 2017. “Testing an Integrated Destination Image Model across Residents
and Tourists.” Tourism Management.

Sugiarto, Eko. 2017. Menyusun Proposal Penelitian Kualitatif : Skripsi Dan Tesis.
Suaka Medi. Yogyakarta.

Sugiyono. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif,
Kualitatif, Dan R&D. Bandung: Alfabeta.

Syafi’l, Asrof. 2016. Metodologi Penelitian Pendidikan. Surabaya.

Tavitiyaman, Pimtong, and Hailin Qu. 2013. “Destination Image and Behavior
Intention of Travelers to Thailand: The Moderating Effect of Perceived
Risk.” Journal of Travel and Tourism Marketing.

Uysal, J. Huh; M. 2008. “The Effect of Length of Stay on Travelers’ Perceived
Satisfaction with Service Quality.” Journal of Quality Assurance in
Hospitality ... 4(3—4): 23-35.

Universitas Internasional Batam
Dina. Faktor dari Kepuasan Terhadap Niat Perilaku Wisatawan pada Destinasi Resort Bintan.
UIB Repository©2020



49

Walsh, G., Shiu, E., Hassan, L. M., Michaelidou, N., & Beatty, S. E. 2011.
“Emotions, Store-Environmental Cues, Store-Choice Criteria, and Marketing
Outcomes.” Journal of Business Research.

Wang, Chun Yang, and Maxwell K. Hsu. 2010. “The Relationships of Destination
Image, Satisfaction, and Behavioral Intentions: An Integrated Model.”
Journal of Travel and Tourism Marketing 27(8): 829-43.

Wibowo. 2012. Manajemen Kinerja. Jakarta: Rajawali Pers.

Yang, Jie, Yingkang Gu, and Jian Cen. 2011. “Festival Tourists’ Emotion,
Perceived Value, and Behavioral Intentions: A Test of the Moderating Effect
of Festivalscape.” Journal of Convention and Event Tourism 12(1): 25-44.

Yuan, Jingxue, and Jang S. Soocheong. 2008. “The Effects of Quality and
Satisfaction on Awareness and Behavioral Intentions: Exploring the Role of
a Wine Festival.” Journal of Travel Research 46(3): 279-88.

Yuksel, A., & Yuksel, F. 2007. “Shopping Risk Perceptions: Effects on Tourists’
Emotions, Satisfaction and Expressed Loyalty Intentions.” Tourism
Management.

Zabkar, Vesna, Maja Makovec Bren¢i¢, and Tanja Dmitrovi¢. 2010. “Modelling
Perceived Quality, Visitor Satisfaction and Behavioural Intentions at the
Destination Level.” Tourism Management Perspectives.

Universitas Internasional Batam
Dina. Faktor dari Kepuasan Terhadap Niat Perilaku Wisatawan pada Destinasi Resort Bintan.
UIB Repository©2020





