DAFTAR PUSTAKA

Roest, Henk., Rindfleisch, Aric (2016). The influence of quality cues and typicality
cues on restaurant purchase intention. Journal of Retailing and Consumer
Service, 17 (2010) 10-18. http://dx.doi:10.1016/j.jretconser.2009.08.007
Kim, Myung-Ja., Chung, Namho., Lee, Choong-Ki (2010). The effect of perceived
trust on electronic commerce: Shopping online for tourism product abd
services in South Korea. Tourism Management, 32 (2011) 256-265.
http://doi:10.1016/j.tourman2010.01.011
Sparks, B.A., Browning, Victoria (2011). The impact of online reviews on hotel
booking intention and perception of trust. Tourism Management, 32 (2011)
1310-1323. http://doi:10.1016/j.tourman.2010.12.011

Wu, Hung-Che (2011). An empirical study of the effects of service quality,
perceived value, corporate image, and customer satisfaction on behavioral
intentions in Taiwan quick service restaurant industry. Journal of Quality
Assurance in Hospitality & Tourism, 14:4, 364-390.
http://dx.doi.org/10.1080/1528008X.2013.802581

Dursun, Inci., Kabadayi, E.T., Alan, A.K., Sezen, Bulent (2011). Store brand

purchase intention: effects of risk, quality, familiarity and store brand shelf
space. Journal of Global Strategic Management, 113-123.
http://doi:10.20460/JGSM.2011515802

Sin, S.S., Nor, Khalil, Md., Al-Agaga, A.M (2012). Factors affecting Malaysian

young consumers’ online purchase intention in social media websites.
Journal of Procedia - Social and Behavioral Science, 40 (2012) 326-333.
http://doi:10.1016/j.sbspro.2012.03.195

Wen, Ivan (2012). An empirical study of an online travel purchase intention model.

Journal  of Travel &  Tourism  Marketing, 29:1, 18-39.
http://dx.doi.org/10.1080/10548408.2012.638558
Kim, Jiyoung., J.Lennon, Sharron (2012). Effects of reputation and website quality
on online consumers’ emotion, perceived risk and purchase intention: Based
on stimulus-organism-respone model. Journal of Researched in Interactive
Marketing, Vol. 7 Issue: Jic pp-33-56.
http://doi.org/10.1108/17505931311316734
Cheng S,Y., Tsai, M,T., Cheng, N, C., Chen, K,S (2012). Predicting intention to
purchase on group buying website in Taiwan: Virtual community, critical
mass and risk. Journal of Researched in Interactive Marketing, Vol.36 Issue:
S, pp.698-712. http://doi.org/10.1108/14684521211275984

Gong, Wen., L.Stump, Rodney., M.Maddox, Lynda (2012). Factors influencing
consumers’ online shopping in China. Journal of Asia Business Studies, Vol.
7 Issue: 3, pp.214-230. http://doi.org/10.1108/JABS-02-2013-0006

Aghekyan-Simonian, Marine., Forsythe, Sandra., Kwon, Wi Suk., Chattaraman,
Veena (2012). The role of product brand image and online store image on
perceived risks and online purchase intentions for apparel. Journal of

47
Universitas Internasional Batam

Yusron. Analisis Dampak Kualitas Situs Web Hotel dan e-Trust Terhadap Minat Pemesanan Online di kota batam.
UIB Repository©2020



48

Retailing and Consumer Services, Vol. 19 Issue: 3, pp.332-342.
http://doi.org/10.1016/j.jretconser.2012.03.007

Nunkoo, Robin., Ramkissoon, Haywantee (2013). Travelers’ e-purchase intent of
tourism product and services. Journal of Hospitality Marketing &
Management. http://dx.xoi.org/10.1080/19368623.2012.6802.40

Pantano, Eleonora., Pietro, Loredana Di (2013). From e-tourism to f-tourism:
emerging issues from negative tourists’ online reviews. Journal of
Hospitality and Tourism Technology, Vol. 4 No. 3, 2013, pp.211-227.
http://doi.101108/jhtt-02-2013-0005

Lin, Yi Hsin., Lin, Feng Jyh., Ryan, Chris (2014). Tourists’ purchase intention:
impact of franchise brand awareness. The Service Industries Journal, Vol.
34, Nos. 9-10, 811-827. http://dx.doi.org/10.1080/02642069.2014.905919

Chang, Kuo-Chien., Kuo, Nien-Te., Hsu, Chia-Lin., Cheng, Yi-Sung (2014). The
impact of website quality and perceived trust on customer purchase
intention in the hotel sector: Website brand an perceived value as
moderators. [nternational Journal of Innovation, Management and
Technology, Vol.5, No.4. http://doi:10.7763/1JIMT.2014.V5.523

Kucukergin, Kemal.G., Dedeoglu, Bekir.B (2014). The importance of employee
hospitability and perceived price in the hotel industry. International Journal
of Tourism and  Hospitality = Researched,  25:2,  254-267.
http://dx.doi.org/10.1080/13032917.2013.871569

Liu, James N.K., Zhang, Elaine Yulan (2014). An investigation of factors affecting
customer selection of online hotel booking channels. International Journal
of Hospitality Management, 39 (2014) 71-83.
http://dx.doi.org/10.1016/j.ijhm.2014.01.011

Das, Gopal (2014). Linkages of retailer personality, perceived quality and purchase
intention with retailer loyalty: A study of Indian non-food retailing. Journal
of Retailing and Consumer Services, Vol. 21, Issue 3 (2014) pp.407-414.
http://doi.org/10.1016/j.jretconser.2013.11.001

Kooli, Kaouther., Mansour, K.B., Utama, Rizky (2014). Determinants of online
trust and their impact on online purchase intention. International Journal of
Technology Marketing, Vo.9, No.3, 2014.
http://dx.doi.org/10.1504/ijtmkt.2014.063858

Lien, C.H., Wen, M.J., Huang, L.C., Wu, K.L (2015). Online hotel booking: the
effects of brand image, price trust and value on purchase intentions. Journal
of  Asia  Pacific  Management  Review, (2015)  pp.1-9.
http://dx.doi.org/10.1016/j.apmrv.2015.03.005

Wang, Liang., Law, Rob., Guillet, Basak Denizci., Hung, Kam & Fong, Ka Chio,
Davis (2015). Impact of hotel website quality on online booking intentions:
eTrust as a mediator. International Journal of Hospitality Management, 47
(2015), 108-115. https://dx.doi.org/10.1016/j.ijhm.2015.03.012

Awan, Hayat M., Nabeel, Ahmad., Haider, Zeeshan (2015). Factors affecting halal
purchase intention — evidence from Pakistan’s halal food sector.
Management Researched Review, Vol. 38, Issue 6, pp.640-660.
http://dx.doi.org/10.1108/MRR-01-2014-0022

Universitas Internasional Batam

Yusron. Analisis Dampak Kualitas Situs Web Hotel dan e-Trust Terhadap Minat Pemesanan Online di kota batam.
UIB Repository©2020



49

Erdil, T. Sabri (2015). Effects of customer brand perceptions on store image and
purchase intention: An application in apparel clothing. Procedia — Social
and Behavioral Sciences 207 (2015) pp-196-205.
http://doi:10.1016/j.sbspro.2015.10.088

Alavi, Seyed Ali., Rezaei, Sajad., Valaei, Naser & Ismail, W.K.W (2015).
Examining shopping mall consumer decision-making styles, satisfaction
and purchase intention. The International Review of Retail, Distribution and
Consumer Researced (2015).
http://dx.doi.org/10.1080/09593969.2015.1096808

Masry, ElL., AA (2016). Understanding consumer intention to participate in online
travel community and effects on consumer intention to purchase travel
online and WOM: an integration of innovation diffusion theory and TAM
with trust. Journal of Computers in Human Behavior, 60 (2016) pp.97-111.
http://dx.doi.org/10.1016/j.chb.2016.02.038

Ali, Faizan (2016). Hotel website quality, perceived flow, customer satisfaction and
purchase intention. Journal of Hospitality and Tourism Technology, Vol. 7
No.2 (2016) pp.213-228. http://dx.doi.org/10.1108/jhtt-02-2016-0010

Dedeke (2016). Travel website design: information task-fit, service quality and
purchase intention. Journal of Tourism Management, 54 (2016) 541-554.
http://dx.doi.org/10.1016/j.tourman.2016.01.001

Mohseni, Shahriar., Jayashree, Sreenivasan., Rezaei, Sajad., Kasim, Azilah &
Okumus, Fevzi (2016). Attracting tourists to travel companies’ websites:
the structural relationship between website brand, personal value, shopping
experience, perceived risk and purchase intention. Journal of Current Issue
in Tourism, 2018, Vol. 21, No.6, pp.616-645.
http://dx.doi.org/10.1080/13683500.2016.1200539

Amaro, Suzanne., Duarte, Paulo., Henriques, Carla (2016). Travelers’ use of social
media: A clustering approach. Annals of Tourism Researched 59 (2016)
pp-1-15. http://dx.doi.org/10.1016/j.annals.2016.03.007

Jeon, Hyeongjin., Jang, Jichul & Barrett, Elizabeth B (2016). Linking website
interactivity to consumer behavioral intention in an online travel community:
the mediating role of utilitarian value and online trust. Joundal of Quality
Assurance in Hospitality & Touris.
http://dx.doi.org/10.1080/1528008X.2016.1169473

Hasbullah, N.A., Osman, Abdullah., Abdullah, Safizal., Salahuddin, S.N., Ramlee,
N.F., Soha, H.M (2016). The relationshop of attitude, subjective norm and
website usability on consumer intention to purchase online: An evidence of
Malaysian youth. Journal of Procedia — Economics and Finance, 35 (2016),
pp-493-502. http://dx.doi.org/10.1016/s2212-5671(16)00061-7

Li, Li., Peng, Maojuan., Jiang, Nan., Law, Rob (2017). An empirical study on the
influence of economy hotel website quality on online booking intentions.
International Journal of Hospitality Management, 63 (2017) pp.1-10.
http://dx.doi.org/10.1016/j/ijhm.2017.01.001

Firdausy, C.M., Idawati, Rani (2017). Effects of service quality, price and
promotion on customers’ purchase decision of traveloka online airline
tickets in Jakarta, Indonesia. International Journal of Management Science

Universitas Internasional Batam

Yusron. Analisis Dampak Kualitas Situs Web Hotel dan e-Trust Terhadap Minat Pemesanan Online di kota batam.
UIB Repository©2020



50

and Business Administrarion, Vol. 3, Issue 2 (2017), pp.42-49.
http://dx.doi.org/10.18775/ijmsba.1849-5664-5419-2014.32.1004
Sheila Cecilia. (2018). Tantangan Teknologi Informasi dan Komunikasi di Era
Digital.
https://www.kompasiana.com/sheilacecilia20/5bc3fb55aeebel 1bc5534465
/tantangan-teknologi-informasi-dan-komunikasi-di-era-digital
Srianto. (2013). Undang — Undang No.20 tahun 2009 tentang kepariwisataan tidak
ada istilah low budget atau budget hotel
Sugiyono. (2012). Metode Penelitian Bisnis. Bandung: Alfabeta
Surat Keputusan Menteri Perhubungan No. PM 16/PW 301/PHB 77 tanggal 22
Desember 1977 pada bab Pasar 7 ayat a tentang Pengertian Hotel sebagai
Tempat Akomodasi
Surat Keputusan Menteri Pariwisata, Pos dan Telekomunikasi, No:
KM.94/HK.103/MPTT-87 tentang Ketentuan Usaha dan Penggolongan Hotel
Suyanto, Sunyoto. (2011). Analisis regersi untuk uji hipotesis. Yogyakarta: Caps
Undang-undang tentang Penetapan Peraturan Pemerintah Pengganti Undang-
undang Nomor 1 Tahun 2000 tentang Kawasan Perdagangan Bebas dan
Pelabuhan Bebas, Jakarta: Sekretariat Negara
Liputan6.com, Jakarta (2017). Pendapatan Online Travel di Indonesia pada bulan
September 2017. https://www.liputan6.com/tekno/read/3202416/pendapatan-
online-travel-di-indonesia-tembus-rp-33-miliar-setahun?source=search

Universitas Internasional Batam

Yusron. Analisis Dampak Kualitas Situs Web Hotel dan e-Trust Terhadap Minat Pemesanan Online di kota batam.
UIB Repository©2020





