Daftar Pustaka

Akhter, S., Rizwan, M., Shujaat, S., & Durrani, Z. (2014). The impact of retail
shoes sales promotional activities on ladies’ purchase intentions. Journal of
Public Administration and Governance, 4(2), 166.
https://doi.org/10.5296/jpag.v4i2.5843

Akmal, S. S. (2018). The Analysis of Product , Price , Place , Promotion and
Service Quality on Customers ° Buying Decision of Convenience Store . A
Survey of Young Adult in Bekasi , West Java , Indonesia International
Journal of Advances in Management and Economics The Analy. (May 2017),
72-78.

Ali, F., Omar, R., & Amin, M. (2013). An examination of the relationships
between physical environment, perceived value, image and behavioural
intentions: a SEM approach towards Malaysian resort hotels. Journal of
Hotel and Tourism Management, 27(2), 9-26.

Areas, D. W. U. (2015). Studi: Batam, Kota dengan Pertumbuhan Populasi
Tertinggi di Dunia. Retrieved from
https://www.suara.com/bisnis/2015/11/19/135557/studi-batam-kota-dengan

pertumbuhan-populasi-tertinggi-di-dunia

Azzadina, 1., Huda, A. N., & Sianipar, C. P. M. (2012). Understanding
Relationship between Personality Types, Marketing-mix Factors, and
Purchasing Decisions. Procedia - Social and Behavioral Sciences,
65(ICIBS0S), 352-357. https://doi.org/10.1016/j.sbspro.2012.11.133

Badan Pusat Statistik Kota Batam. (2017). Jumlah Penduduk Kota Batam.

Bulearca, M., & Bulearca, S. (2010). Twitter: a Viable Marketing Tool for SMEs?
Global Business & Management Research, 2(4), 296-309. Retrieved from
http://ezlibproxy.unisa.edu.au/login?url=http://search.ebscohost.com/login.as
px?direct=true&db=bth&AN=57622388&site=ehost-live

50 Universitas Internasional Batam
Jecksen. Analisis Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Konsumen pada Hypermarket di Kota Batam.
UIB Repository©2020



51

De Medeiros, J. F., Ribeiro, J. L. D., & Cortimiglia, M. N. (2016). Influence of
perceived value on purchasing decisions of green products in Brazil. Journal
of Cleaner Production, 110, 158-169.
https://doi.org/10.1016/j.jclepro.2015.07.100

Dharmmesta, B. S. (2014). Manajemen Pemasaran. Yogyakarta: BPFE.

Erkollar, A., & Oberer, B. J. (2012). Responsible Business: The European Union
is Driving Forward the European Strategies on Corporate Social
Responsibility. Journal of EU Research in Business, 2012, 1-15.
https://doi.org/10.5171/2012.360374

Ghozali, 1. (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS19.

Semarang : Badan Penerbit Universitas Diponegoro.

Ghozali, 1. (2014). Structural Equation Modeling, Metode Alternatif dengan
Partial Least Square (PLS) (Edisi 4). Semarang: Badan Penerbit Universitas

Diponegoro.

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s
purchase decision in the Malaysian retail market. PSU Research Review.
https://doi.org/10.1108/prr-08-2017-0034

Hasan, S., Wahid, M., & Basalamah, M. S. (2016). Marketing Mix Effect on the
Decision of Customers in The Matter In Choosing The Home Purchase
Loans In Pt . Bni 46 Griya Bni ( Persero ) Tbk Branch Makassar.

International Journal of Business and Management Invention, 5(6), 20-30.

Indriantoro, Nurdan Bambang Supomo. (2012). Metodologi Penelitian Bisnis
Untuk Akuntansi dan Manajemen. Yogyakarta: BPFE.

Jordan, Z. (2016). The effect of promotion mix elements on Consumers Buying
Decisions of Mobile Service: The case of Umniah Telecommunication
Company at. European Journal of Business and Management, 8(5), 94-100.

Retrieved from www.iiste.org

Katadata.co.id. (2019). Retail Minimarket Masih Tumbuh 1000 Gerai Tiap Tahun.

Universitas Internasional Batam
Jecksen. Analisis Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Konsumen pada Hypermarket di Kota Batam.
UIB Repository©2020



52

Retrieved from https://katadata.co.id/opini/2019/01/27/retail-minimarket-
masih-tumbuh-1000-gerai-tiap-tahun

Kawa, L. W., Rahmadiani, S. F., & -, S. K. (2013). Factors Affecting Consumer
Decision-Making: A Survey of Young-Adults on Imported Cosmetics in
Jabodetabek, Indonesia. The SIJ Transactions on Advances in Space
Research & Earth Exploration, 1(3), 17-22.
https://doi.org/10.9756/sijasree/v1i3/0105420101

Kilcullen, M., & Ohles Kooistra, J. (2019). At least do no harm: Sources on the
changing role of business ethics and corporate social responsibility.
Reference Services Review, 27(2), 158-178.
https://doi.org/10.1108/00907329910275150

Kotler, P., & Armstrong, G. (2012). Prinsip-prinsip Pemasaran. Jakarta:
Erlangga.

Kumar, A.A., K. Karthick, Arumugam, K. P. (2011). Properties of Biodegradable
Polymers and Degradatin for Sustainable Development, International

Journal of Chemical Engineering and Applications, 2(3), 164-167.

Lee, S., & Jeong, M. (2012). Effects of e-servicescape on consumers’ flow
experiences. Journal of Hospitality and Tourism Technology, 3(1), 47-59.
https://doi.org/10.1108/17579881211206534

Limpo, L., Rahim, A., & Hamzah, H. (2018). Effect of Product Quality, Price, and
Promotion to Purchase Decision. International Journal on Advanced Science,
Education, and Religion, 1(1), 9-22. https://doi.org/10.33648/ijoaser.v1il.2

Mangold, W. G., & Faulds, D. J. (2012). Social media: The new hybrid element of
the  promotion  mix. Business  Horizons,  52(4), 357-365.
https://doi.org/10.1016/j.bushor.2009.03.002

Nielsen. (2019). FORMAT CONVENIENCE CAPAI REKOR ANGKA
PERTUMBUHAN DI ASIA TENGGARA.

Universitas Internasional Batam
Jecksen. Analisis Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Konsumen pada Hypermarket di Kota Batam.
UIB Repository©2020



53

Oladepo, O. I. and, & Abimbola, O. S. (2015). The Influence Of Brand Image
And Promotional Mix On Consumer Buying Decicion - A Study Of
Beverage Consumers In. British Journal of Marketing Studies, 3(4), 97-109.

Papafotikas, I., Chatzoudes, D., & Kamenidou, I. (2014). Purchase Decisions of
Greek Consumers: An Empirical Study. Procedia Economics and Finance,
9(14), 456-465. https://doi.org/10.1016/s2212-5671(14)00047-1

PEFINDO. (2012). PEFINDO EQUITY & INDEX VALUATION DIVISION.

Prasad, S., Gupta, I. C., & Totala, N. K. (2017). Social media usage, electronic
word of mouth and purchase-decision involvement. In Asia-Pacific Journal
of Business Administration (Vol. 9). https://doi.org/10.1108/APJBA-06-
2016-0063

Satit, R. P., Tat, H. H., Rasli, A, Chin, T. A., & Sukati, I. (2012). The
Relationship Between Marketing Mix And Customer Decision-Making Over
Travel Agents: An Empirical Study. Internatioanl Journal of Academic
Research and Social Science, 2(6), 522-530.

Sugiyono. (2010). Statistika untuk Penelitian. Bandung : Alfabeta.

Tih, S., & Lee, K. H. (2013). Perceptions and predictors of consumers’ purchase
intentions for store brands: Evidence from Malaysia. Asian Journal of
Business and Accounting, 6(2), 107-138.

Widyastuti, S. (2017). Green Marketing: A Study of the Factors Influencing the
Repurchase Decision for Javanony Herbal Products. ASEAN Marketing
Journal, (2), 104. https://doi.org/10.21002/amj.v8i2.7511

Yee, C. J., San, N. C., Barat, B., Perak, D. R., Sultan, J., & Shah, A. (2011).
Consumers ° Perceived Quality , Perceived Value and Perceived Risk
Towards Purchase Decision on Automobile Department of Marketing
Department of Commerce and Accountancy Faculty of Business and Finance
, University Tunku Abdul Rahman , Perak Campus , Ch . 3(1), 47-57.

Universitas Internasional Batam
Jecksen. Analisis Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Konsumen pada Hypermarket di Kota Batam.
UIB Repository©2020





