DAFTAR PUSTAKA

Abdullah, D., Hamir, N., & Krishnaswamy, J. (2018). Food Quality , Service
Quality , Price Fairness and Restaurant Re- Patronage Intention: The
Mediating Role of Customer Satisfaction, 8(February 2019), 211-226.
https://doi.org/10.6007/IJARBSS/v8-i17/5226

Andriani, D., & Toha, M. (2014). Metode Penelitian. Penerbit Universitas
Terbuka.

Bassey, F. O. (2014). The Effect of Perceived Price Fairness on Customer
Satisfaction and Loyalty. The Effect of Perceived Price Fairness on

Customer Satisfaction and Loyalty Frederick, (December), 3-10.

Cakici, A. C., Akgunduz, Y., & Yildirim, O. (2019). The impact of perceived
price justice and satisfaction on loyalty: the mediating effect of revisit
intention. Tourism Review, TR-02-2018-0025. https://doi.org/10.1108/TR-
02-2018-0025

Chen, C. F., & Chen, F. S. (2010). Experience quality, perceived value,
satisfaction and behavioral intentions for heritage tourists. Tourism
Management, 31(1), 29-35. https://doi.org/10.1016/j.tourman.2010.02.008

Ghozali, 1., & Hengky, L. (2015). Konsep, Teknik, Aplikasi Menggunakan Smart
PLS 3.0 Untuk Penelitian Empiris. BP Undip. Semarang.

Hair, Black, B. & A. (2010). Multivariate Data Analysis, 7th Edition | Pearson.
Retrieved from https://www.pearson.com/us/higher-education/program/Hair-
Multivariate-Data-Analysis-7th-Edition/PGM263675.html

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on

Partial Least Squares Structural Equation Modeling.

Han, H., Back, K. J.,, & Barrett, B. (2010). Influencing factors on restaurant
customers’ revisit intention: The roles of emotions and switching barriers.
International Journal of Hospitality Management, 28(4), 563-572.
https://doi.org/10.1016/j.ijhm.2010.03.005

57 Universitas Internasional Batam
Hedensy, Analisis Pengaruh Harga dan Kepuasan yang Dirasakan Terhadap Pelanggan Restoran Seafood di Kota Batam.
UIB Repository©2020



58

Hassan, M., Hassan, S., & Nawaz, M. S. (2013). Measuring Customer Satisfaction
and Loyalty through Service Fairness, Service Quality and Price Fairness
Perception: An Empirical Study of Pakistan Mobile Telecommunication
Sector. Science International, 25(4), 971-980.

Liu, Y., & Jang, S. C. (Shawn). (2010). Perceptions of Chinese restaurants in the
U.S.: What affects customer satisfaction and behavioral intentions?
International Journal of Hospitality Management, 28(3), 338-348.
https://doi.org/10.1016/j.ijhm.2008.10.008

Nemati, A. R. (2010). Impact of Innovation on Customer Satisfaction and Brand
Loyalty , A Study of Mobile Phones users in Pakistan. European Journal of
Social Sciences, 16(2), 299-306.

Owano, L. A, Alala, D. O., & Musiega, D. D. (2014). Relationship between
Customer Service Innovation and Customer Satisfaction in the Banking
Industry: A Case Study of Kenya Commercial Bank. 10SR Journal of
Business and Management, 16(6), 22-31. https://doi.org/10.9790/487x-
16612231

Ryu, K., Han, H., & Jang, S. S. (2010). Relationships among hedonic and
utilitarian values, satisfaction and behavioral intentions in the fast-casual
restaurant industry. International Journal of Contemporary Hospitality
Management, 22(3), 416-432. https://doi.org/10.1108/09596111011035981

Ryu, K., Heesup, H., & Soocheong, J. (2008). Relationships among hedonic and
utilitarian values, satisfaction and behavioral intentions in the fast-casual
restaurant industry. Retrieved from https://www.scribd.com/document/15239
1827/Relationships-Among-Hedonic-and-Utilitarian-Values-Satisfaction-
and-Behavioural-Intentions-in-the-Ast-Casual-Restaurant-Industry-Kisang-

Ryu-Heesup-H

Seetanah, B., Teeroovengadum, V., & Nunkoo, R. S. (2018). Destination
Satisfaction and Revisit Intention of Tourists: Does the Quality of Airport
Services Matter? Journal of Hospitality and Tourism Research, XX(X), 1-15.
https://doi.org/10.1177/1096348018798446

Universitas Internasional Batam
Hedensy, Analisis Pengaruh Harga dan Kepuasan yang Dirasakan Terhadap Pelanggan Restoran Seafood di Kota Batam.
UIB Repository©2020



59

Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung :
Alfabeta.

Thiumsak, T., & Ruangkanjanases, A. (2016). Factors Influencing International
Visitors to Revisit. Journal of Economics, Business and Management, 4(3).
https://doi.org/10.7763/JOEBM.2016.V4.394

Varshneya, G., Das, G., & Khare, A. (2017). Experiential value: a review and
future research directions. Marketing Intelligence and Planning, 35(3), 339-
357. https://doi.org/10.1108/MIP-05-2016-0075

Wong Eric W. (2013). Adaptive Control Approach for Software Quality

Improvement.

Wu, L., Mattila, A. S., & Han, J. (2014). Territoriality revisited: Other customer’s

perspective. International Journal of Hospitality Management, 38, 48-56.
https://batam.go.id
https://arsipskpd.batam.go.id

https://batamkota.bps.go.id/statictable/2015/12/17/46/jumlah-pesawat-udara-
yang-datang-dan-berangkat-serta-penumpang-melalui-bandara-hang-nadim-
2000-2014.html

https://travel.kompas.com/read/2015/02/09/085523927/Menpar.Batam.dan.Bintan

.Sempurna.sebagai.Destinasi.Wisata

Universitas Internasional Batam
Hedensy, Analisis Pengaruh Harga dan Kepuasan yang Dirasakan Terhadap Pelanggan Restoran Seafood di Kota Batam.
UIB Repository©2020


https://arsipskpd.batam.go.id/
https://batamkota.bps.go.id/statictable/2015/12/17/46/jumlah-pesawat-udara-yang-datang-dan-berangkat-serta-penumpang-melalui-bandara-hang-nadim-2000-2014.html
https://batamkota.bps.go.id/statictable/2015/12/17/46/jumlah-pesawat-udara-yang-datang-dan-berangkat-serta-penumpang-melalui-bandara-hang-nadim-2000-2014.html
https://batamkota.bps.go.id/statictable/2015/12/17/46/jumlah-pesawat-udara-yang-datang-dan-berangkat-serta-penumpang-melalui-bandara-hang-nadim-2000-2014.html
https://travel.kompas.com/read/2015/02/09/085523927/Menpar.Batam.dan.Bintan.Sempurna.sebagai.Destinasi.Wisata
https://travel.kompas.com/read/2015/02/09/085523927/Menpar.Batam.dan.Bintan.Sempurna.sebagai.Destinasi.Wisata



