DAFTAR PUSTAKA

Abdillah, W., Hartono. (2015). Partial Least Square (PLS).Penerbit Andi.

Yogyakarta.

Aman, A., Harun, A., & Hussein, Z. (2012). The influence of environmental
knowledge and concern on green purchase intention the role of attitude as a
mediating variable. British Journal of Arts and Social Sciences, 7(2), 145—

16K.

Choe, J. Y. (Jacey), & Kim, S. (Sam). (2018). Effects of tourists’ local food
consumption value on attitude, food destination image, and behavioral
intention. International Journal of Hospitality Management, 71(May 2017),

1-10. https://doi.org/10.1016/j.ijhm.2017.11.007

Degirmenci, K., & Breitner, M. H. (2017). Consumer purchase intentions for
electric vehicles: Is green more important than price and range?
Transportation Research Part D: Transport and Environment, 51(2017),

250-260. https://doi.org/10.1016/j.trd.2017.01.001

Garg, P., & Joshi, R. (2018). Purchase intention of ““Halal’” brands in India: the
mediating effect of attitude. Journal of Islamic Marketing, 9(3), 683-694.
https://doi.org/10.1108/JIMA-11-2017-0125

Ghozali, I., & Latan, H. (2012). Partial Least Squares: Konsep, Teknik, dan
Aplikasi SmartPLS 2.0 M3. Semarang: Badan Penerbit Universitas
Diponegoro.

Ghozali, Imam. (2011). “Aplikasi Analisis Multivariate Dengan Program SPSS”.

56 Universitas Internasional Batam

Muhamad Rizky Pratama Putra. Analisis Faktor Environmental Performance, Price Value, Range Confidence
dan Attitude Toward LCGC Sebagai Mediasi Terhadap Purchase Intention di Kota Batam, 2019.
UIB Repository©2019



S7

Semarang: Badan Penerbit Universitas Diponegoro.
Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate
Data Analysis. Vectors. https://doi.org/10.1016/j.ijpharm.2011.02.019
Hair, Jr., Joseph F., et. al. (2011). Multivariate Data Analysis. Fifth Edition.

New Jersey: PrenticeHall, Inc.

Hsu, S. Y., Chang, C. C., & Lin, T. T. (2019). Triple bottom line model and food
safety in organic food and conventional food in affecting perceived value and
purchase intentions. British Food Journal, 121(2), 333-346.
https://doi.org/10.1108/BFJ-07-2017-0403

Jalilvand, M.R., & Samiei, N. (2012). The effect of electronic word of mouth on
brand image and purchase intention. An empirical study in the automobile.

Marketing Intelligence & Planning, 30(4), 460-476. https://doi.org/10.1108/

Kim, H. Y., & Chung, J. E. (2011). Consumer purchase intention for organic
personal care products. Journal of Consumer Marketing, 28(1), 40-47.
https://doi.org/10.1108/07363761111101930

Kotler, P., Keller, K. L. (2009). Marketing Management (13th ed.). New Jersey:
Pearson Educational, Inc

Kotler, Philip dan Kevin L. Keller. (2016). Marketing Management, 15th edition.
United States: Pearson Education

Kotler, Philip., and Keller, Kevin Lane. (2012). Marketing Management 14th

edition. Harlow: Pearson Education.

Lu, L. C., Chang, W. P., & Chang, H. H. (2014). Consumer attitudes toward

blogger’s sponsored recommendations and purchase intention: The effect of

Universitas Internasional Batam
Muhamad Rizky Pratama Putra. Analisis Faktor Environmental Performance, Price Value, Range Confidence
dan Attitude Toward LCGC Sebagai Mediasi Terhadap Purchase Intention di Kota Batam, 2019.
UIB Repository©2019



58

sponsorship type, product type, and brand awareness. Computers in Human

Behavior, 34, 258-266. https://doi.org/10.1016/j.chb.2014.02.007

Mohd Noor, M. N., Sreenivasan, J., & Ismail, H. (2013). Malaysian consumers
attitude towards mobile advertising, the role of permission and its impact on
purchase intention: A structural equation modeling approach. Asian Social

Science, 9(5), 135-153. https://doi.org/10.5539/ass.v9n5p135

Phau, I.,, & Teah, M. (2009). Devil wears (counterfeit) Prada: A study of
antecedents and outcomes of attitudes towards counterfeits of luxury brands.
Journal of Consumer Marketing, 26(1), 15-27.

https://doi.org/10.1108/07363760910927019

Phau, I., Teah, M., & Lee, A. (2009). Targeting buyers of counterfeits of luxury
brands: A study on attitudes of Singaporean consumers. Journal of Targeting,
Measurement and  Analysis for  Marketing, 17(1), 3-15.
https://doi.org/10.1057/jt.2008.25

Podsakoff, P. ., Mackenzie, S. ., Lee, J. ., & Podsakoff, N. . (2013). Common
Method Biases in Behavioral Research: A Critical Review of The Literature

and Recommended Remedies. Journal of Applied Psychology, 88(879-903).

Shah Alam, S., & Mohamed Sayuti, N. (2011). Applying the Theory of Planned
Behavior (TPB) in halal food purchasing. International Journal of
Commerce and Management, 21(2), 8-20.
https://doi.org/10.1108/10569211111111676

Sugiyono, P. D. (2014). Metode Penelitian Kuantitatif, Kualitatif dan R & D (21st

Universitas Internasional Batam
Muhamad Rizky Pratama Putra. Analisis Faktor Environmental Performance, Price Value, Range Confidence
dan Attitude Toward LCGC Sebagai Mediasi Terhadap Purchase Intention di Kota Batam, 2019.
UIB Repository©2019



59

ed.). Bandung: Penerbit Alfabeta Bandung.

Tang, Y., Wang, X., & Lu, P. (2014). Chinese consumer attitude and purchase
intent towards green products. Asia-Pacific Journal of Business Administration,

6(2), 84-96. https://doi.org/10.1108/APJBA-05-2013-0037

Trastornos, L., Autista, E., Esquizofr, T., Trastornos, L., Autista, E., Kanner,

L., ... Autista, E. (2015). Et Al. , 2015).

Yadav, R., & Pathak, G. S. (2016). Intention to purchase organic food among
young consumers: Evidences from a developing nation. Appetite, 96, 122-

128. https://doi.org/10.1016/j.appet.2015.09.017

Yang, K., & Jolly, L. D. (2009). The effects of consumer perceived value and
subjective norm on mobile data service adoption between American and
Korean consumers. Journal of Retailing and Consumer Services, 16(6), 502—

508. https://doi.org/10.1016/j.jretconser.2009.08.005

Zhang, B., & Kim, J. H. (2013). Luxury fashion consumption in China: Factors
affecting attitude and purchase intent. Journal of Retailing and Consumer

Services, 20(1), 68-79. https://doi.org/10.1016/j.jretconser.2012.10.007

Universitas Internasional Batam
Muhamad Rizky Pratama Putra. Analisis Faktor Environmental Performance, Price Value, Range Confidence
dan Attitude Toward LCGC Sebagai Mediasi Terhadap Purchase Intention di Kota Batam, 2019.
UIB Repository©2019





