
53 
 

DAFTAR PUSTAKA 

 

Alam, M. R., Faiz, M. A., & Aftab, M. Z. (2015). Mobile Marketing : A Study of 

Buying Intention. British Journal of Economics, Management and Trade, 7(3), 

218–226.  

Busen, S. M. S., Mustaffa, C. S., & Bahtiar, M. (2016). Impacts of online banner 

advertisement on consumers ‟purchase intention : A theoretical framework. Asia 

Pacific Journal of Education, Arts and Sciences, 3(1), 75–82. 

Chi, H. K. (2009). The Impact of Brand Awareness on Consumer Purchase Intention : 

The Mediating Effect of Perceived Quality and Brand Loyalty. TheJournal of 

International Management Studies, 4(1), 135–144. 

International, T., & Of, J. (2015). THE INTERNATIONAL JOURNAL OF 

BUSINESS & MANAGEMENT Buying Behavior of Smartphone among 

University Students in Pakistan. The International Journal of Business and 

Management, 3(1), 34–40. 

Jin, Y., Osman, A., Nizam, S., & Rahim, A. (2016). Factors Influencing Online 

Shopping Behavior : The Mediating Role of Purchase Intention. Procedia 

Economics and Finance, 35(October 2015), 401–410. 

Khuong, M. N., & Huong, T. T. (2016). The Influence of Social Media Marketing on 

Vietnamese Traveller’s Purchase Intention in Tourism Industry in Ho Chi Minh 

City. Journal of Economic, Business and Management, 4(4). 

Kim, J., Lennon, S. J., Hausman, A., Cummins, S., Peltier, J. W., Schibrowsky, J. A., 

Decky Chandra, Analisis Pengaruh Brand, Features, Price dan Social Influence pada Purchase Intention Terhadap 
Cafe di Kota Batam, 2018 
UIB Repository©2018



54 
 

& Nill, A. (2013). Effects of reputation and website quality on online 

consumers’ emotion , perceived risk and purchase intention. Journal of Research 

in Interactive Marketing, 7(1), 35–56. 

Kuo, Y., Wu, C., & Deng, W. (2009). The relationships among service quality, 

perceived value, customer satisfaction, and post-purchase intention in mobile 

value-added services. Computers in Human Behavior, 25(4), 887–896. 

Mirabi, V., Akbariyeh, H., & Tahmasebifard, H. (2015). A Study of Factors 

Affecting on Customers Purchase Intention Case Study : the Agencies of Bono 

Brand Tile in Tehran. Journal of Multidisciplinary Engineering Science and 

Technology, 2(1), 267–273. 

Moradi, H., & Zarei, A. (2011). The Impact of Brand Equity on Purchase Intention 

and Brand Preference-the Moderating Effects of Country of Origin Image. 

Australian Journal of Basic and Applied Sciences, 5(3), 539–545. 

Rahim, A., Zaharah, S., Kuan, L., Abas, N., & Meriam, S. (2016). Factors 

Influencing Purchasing Intention of Smartphone among University Students. 

Procedia Economics and Finance, 37(16), 245–253. 

Rehmani, M., & Khan, M. I. (2011). The Impact of E-Media on Customer Purchase 

Intention. International Journal of Advanced Computer Science and 

Applications, 2(3), 100–103. 

Richard, J. E. (2014). Facebook : Investigating the influence on consumer purchase 

intention. Asian Journal of Business Research, 4(2), 1–15. 

Saleem, B. A., Ghafar, A., Ibrahim, M., Yousuf, M., & Ahmed, N. (2015). Product 

Perceived Quality and Purchase Intention with Consumer Satisfaction. Global 

Decky Chandra, Analisis Pengaruh Brand, Features, Price dan Social Influence pada Purchase Intention Terhadap 
Cafe di Kota Batam, 2018 
UIB Repository©2018



55 
 

Journal of Management and Business Research: E Marketing, 15(1). 

Saqib, K., Mahmood, A., Khan, M., & Hashmi, M. (2015). Impact of Consumer 

Inertia on Purchase Intention under the Influence of Subjective Product 

Knowledge. International Journal of U- and E-Service, Science and Technology, 

8(2), 293–298. 

CNN Indonesia. (18 Jauari 2017). Gaya Hidup Masyarkat Menjadikan Bisnis Kuliner 

Menjanjikan, dari https://www.cnnindonesia.com/gaya-hidup/20170118121405-

262-187137/gayahidup-masyarakat-menjadikan-bisnis-kuliner-menjanjikan 

Batam Pos. (30 September 2017). Bisnis Kuliner Batam Bertahan Ditengah Kelesuan, 

dari https://batampos.co.id/2017/09/30/bisnis-kuliner-batam-bertahan-ditengah-

kelesuan/ 

Batam Pos. (8 Agustus 2017). Batam Menuju Standarisasi Wisata Kuliner, dari 

https://batampos.co.id/2017/08/08/batam-menuju-standarisasi-wisata-kuliner/ 

 

 

 

Decky Chandra, Analisis Pengaruh Brand, Features, Price dan Social Influence pada Purchase Intention Terhadap 
Cafe di Kota Batam, 2018 
UIB Repository©2018

https://www.cnnindonesia.com/gaya-hidup/20170118121405-262-187137/gaya-hidup-masyarakat-menjadikan-bisnis-kuliner-menjanjikan
https://www.cnnindonesia.com/gaya-hidup/20170118121405-262-187137/gaya-hidup-masyarakat-menjadikan-bisnis-kuliner-menjanjikan
https://batampos.co.id/2017/08/08/batam-menuju-standarisasi-wisata-kuliner/



